








We are dedicated to fi ghting hunger and malnutrition 

around the world through our STOP Hunger program.

COMMITMENT 2

We refuse to accept the fact that 854 million people* 
around the world suffer from hunger and malnutrition. 
Present in 80 countries, we are in a position to act by continuing 
to develop and expand the STOP Hunger program.
* Source: FAO (Food and Agriculture Organization of the United Nations).

“

”

Clodine Pincemin, Group Senior Vice President, Communications 

and Sustainable Development, Member of the Group Executive Committee.

OBJECTIVE

CONTRIBUTE TO THE ECONOMIC AND SOCIAL 
DEVELOPMENT OF THE COUNTRIES 
IN WHICH WE OPERATE

p  STRATEGY

Our host countries

CHALLENGES FOR THE FUTURE

854 million people still today do not have enough to eat to meet their daily energy 
needs. In 2050, our planet will be inhabited by 9 billion people. Climate change 
will turn some areas of present-day farm land into desert or plains, leading to further 
depletion of certain food resources. We are confronted with the colossal needs 
of undeveloped countries, needs that require very signifi cant hunger relief resources.

BUSINESS PRINCIPLES AND POLICIES

As one of the leading global suppliers of Quality of Life services, we consider it is
our responsibility to play an active role in eradicating hunger and malnutrition.
[Ethical Principles and Sustainable Development Contract - 2003, page 22 at sodexo.com]

PROGRAM

We are committed to expanding our STOP Hunger program to all of our host countries. 
It has evolved into four major components since 1996:

Volunteering: • encouraging and supporting Sodexo employees’ spirit of service 
to support hunger relief initiatives in their local communities.
Sharing Sodexo’s knowledge: • providing nutrition, food safety, food waste 
education, and job and life skills training for the unemployed and homeless.
Food donations: • donating perishable and non-perishable food to hunger 
relief organizations.
Financial contributions: • sponsoring and supporting programs that combat 
hunger and malnutrition.

TARGET

Continue to develop the STOP Hunger program in the countries • 
where it is active today.
Launch initiatives in our other countries  • 

Raise  - awareness about the problem of hunger and malnutrition.
Fight hunger  - at its root causes (lack of education and training, 
lack of affordable housing, and lack of suffi cient, nutritious food). 

40 sodexo.com



“

p  PERFORMANCE

PROGRESS

The STOP Hunger program began in the United States in 1996. Five major 
programs have been developed since the launch, in the United States, including: 
Sodexo Servathon, Feeding Our Future, Heroes of Everyday Life and Sodexo 
STOP Hunger Scholarships, Sodexo Foundation and food donations. Since 1999, 
the Sodexo Foundation has distributed more than 9.2 million US$ to hundreds 
of hunger relief organizations that are working to eradicate hunger in the United States. 

INDICATORS

Since 1996, 25 countries have launched hunger relief programs. During FY 2007, 
22 countries conducted 229 major STOP Hunger initiatives and developed 
partnerships with 153 NGOs, associations, and charities.

Argentina
Australia
Belgium
Brazil 
Canada
Finland
France
Germany

Hungary
Ireland
Madagascar
Mexico
Morocco
Netherlands
Norway
Peru

Poland
Romania
Russia
Singapore
United Kingdom
United States

Financial donations raised during FY 07 (1): €2,686,362 
Meals donated during FY 07 (1): 721,044

(1)  Australia, Belgium, Canada, Equatorial Guinea, France, Germany, Mexico, Morocco, the Netherlands, Norway, Peru, 
Poland, Romania, Russia, the United Kingdom and the United States.

MEET

Thank you so much for helping make summer day camp possible this year 
for Kindergarten. All in all, your commitment to Central Detroit Christian 
and the city made it all possible.

Tony McDuffy, Central Detroit Christian, Detroit, Michigan – United States, 

Feeding Our Future partner. 

AWARD

Sodexo has received awards in Canada, France, Mexico, Poland, the United States, 
and the United Kingdom in recognition of its efforts through STOP Hunger. 
Sodexo in Mexico received the most recent award in 2007 when it was presented 
with the “Socially Responsible Company” distinctive certifi cation by the Mexican 
Philanthropy Center for its commitment to social responsibility.

CASE STUDY

France – Since 2004, Sodexo’s partnership with the hunger relief organization 
Les Restos du Cœur has developed a series of initiatives involving training, meals, 
product sharing, access to the Sodexo supplier network and 38 employment 
opportunities for needy people. In 2007, the “Chèque du Cœur” operation raised 
a total of €513,885. Since 2004, Sodexo has donated 1,847,000 meals 
and €1,348,800 to Les Restos du Coeur.

For more details, read our booklet Act as a Corporate Citizen against malnutrition and hunger at sodexo.com

22
ACTIVE COUNTRIES

229
MAJOR INITIATIVES

UNITED STATES 

9.2
MILLION US $

DONATIONS

”

Increase  - involvement by our employees around the world.
Encourage  - additional collaboration with our clients, customers, vendors, 
and community partners.
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We are dedicated to helping protect the environment 
in our host countries.

COMMITMENT 3

Sustainable development is a fundamental part of our every day 
business practice. By protecting the environment, we strive to enhance 
Quality of Life for the communities in which we all live, while responding 
to our stakeholders’ expectations for a more sustainable planet.

“

”

Philip Jansen, Group Chief Operating Offi cer, Chief Executive Offi cer Europe, 

Food and Facilities Management services, 

Member of the Group Executive Committee.

OBJECTIVE

CONTRIBUTE TO THE ECONOMIC AND SOCIAL 
DEVELOPMENT OF THE COUNTRIES 
IN WHICH WE OPERATE

p  STRATEGY

Our host countries

CHALLENGES FOR THE FUTURE

Preserving the planet for future generations is the greatest challenge ever 
faced by humanity. The degradation of the earth is linked to human action 
and the consequence of industrialization and technical progress. Today we are 
witnessing a reinforcement of green legislation, a context in which we will have 
to anticipate and be more proactive. Although Sodexo is considered as a low 
polluter, we are concentrating our efforts to limit our environmental footprint.

BUSINESS PRINCIPLES AND POLICIES

We are committed to being environmental custodians. In all our host countries, 
we scrupulously follow local laws concerning the conservation of natural 
resources and we take action in four areas: preventing pollution, 
waste treatment, energy control and water consumption. 
[Ethical Principles and Sustainable Development Contract - 2003, page 23 at sodexo.com]

PROGRAMS

All around the world, we are implementing programs and seeking new ways to 
reduce our use of non-renewable resources and reuse and recycle waste products:

Preventing pollution: 1. 
Reducing the use of natural resources,• 
Promoting the use of environmentally-friendly products,• 
Reducing carbon emissions,• 
Promoting new technology for paperless and dematerialized policies,• 
Carrying out compensation.• 

Waste treatment:2. 
Recycling organic waste, used cooking oils, cardboard, glass, wood, paper, • 
aluminum, hazardous waste, offi ce waste, effl uents and vouchers & cards.

Energy effi ciency:3. 
Reducing consumption and choosing green energy options.• 

Water: 4. Reducing consumption and promoting water treatment solutions.
Promoting a green Facilities Management services offer.5. 
Implementing Environmental Management.6. 
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Inspecta Certification has granted this certificate as proof that the  

environmental management system of 
 

Sodexho Oy 
Helsinki 

 
complies with the requirements of standard 

 

SFS-EN ISO 14001:2004 
 

Certification covers 
 

Food, soft and technical services, sales and support services. 
 

Certification is based on the following audit report 
 

LR2316-06 
 

The certificate is valid for the time being on condition that the environmental management  
system of the organization remains in compliance with the aforementioned standard and  

the General Regulations ABC 200. The validity of the certificate can be  
checked on the Internet at www.sertifiointi.fi 

 
Espoo 2007-05-22 

 
 

Harry Lindström, Managing Director 
 
 

ISO 14001 

“

p  PERFORMANCE

PROGRESS

Sodexo has made notable progress in environment management, setting up 
procedures, obtaining certifi cations and labels and implementing environmental 
management systems. We have been awarded the international standard ISO 14001 
at sites in 12 countries: Australia, Belgium, Denmark, Finland, France, Hong Kong, 
India, the Netherlands, Peru, Romania, Sweden and the United Kingdom. 
Many programs are being deployed around the world and managed at local level. 
Our Group objective, however, is to expand global umbrella programs. 

MEET 

Since moving to our new facilities in 2003, Sodexo’s dedicated teams 
have actively developed management of environmental services at Kaivomestari. 
We involve all new students in environmental issues by emphasizing sustainable 
development in our syllabus and encouraging eco-friendly attitudes 
in day-to-day activities.
Rytsy Merja, principal, Kuninkaantie Upper Secondary School – Finland.

INDICATORS

In FY 07, 95% of our business units have implemented an environmental program 
(76% in 2005) – (basis for consolidation: 87% of Group revenue).

12 Countries certifi ed ISO 14001 at sites in FY 2007.
9 in FY 2006 and 7 in FY 2005.

AWARD

2007 – United States – Sodexo received the Chuck Haugen Conservation Fund’s 
Business of the Year Award for our intervention at California State University 
Monterey Bay and achievement in offering this University sustainable food options 
and waste recycling.

CASE STUDY

The Bangkok Medical Center is the largest private hospital in Thailand with per 
month over 59,000 outpatients and 8,700 in-patients. In 2006, we recommended 
a three-month audit of the principal energy consumption areas to identify 
ineffi ciencies and waste. We identifi ed potential savings that amounted to 
a 27% reduction in the annual electricity charge. The audit highlighted 
the importance of a well-designed preventive maintenance plan. 

For more details, read our booklet Act as a Corporate Citizen for the planet at sodexo.com

TARGET  

Create an environmental 1. sustainability task force
Develop 2. awareness and training programs for frontline managers 
and for all our employees
Affi rm Sodexo’s competitive 3. value service and responsiveness proposal 
Work closely with vendor partners 4. to ensure that we are proactively supplying 
our clients with the healthful products 
Defi ne 5. key indicators to measure sustainability.
As we work on our clients’ premises, we need to have their agreement to 6. controlling 
and limiting energy and water use and implementing waste disposal. 

95%
OF OUR BUSINESS UNITS 

HAVE IMPLEMENTED 

AN ENVIRONEMENTAL 

PROGRAM

”
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Contact
Dolores Larroque, Worldwide Coordinator for Corporate Citizenship

dolores.larroque@sodexo.com

For more information on
SODEXO AND ITS COMMITMENTS:

sodexo.com

STOP HUNGER:
http://stophunger.sodexo.com

Express your opinion
Your comments, observations and questions are welcome.

Please write to us by e-mail

at dolores.larroque@sodexo.com

A gesture in favor of the environment
Sodexo is committed to managing its paper purchasing in a responsible manner. This Fiscal 2007 Corporate Citizenship 

Report was printed using plant-based inks by an “Imprim’vert” printer on Cyclus Print paper. The paper is made of 100% 

recycled fi bers, i.e. 100% old paper salvaged after use according to RAL UZ 14 standards (German “Blue Angel” label). 

The paper is manufactured without optical bleach or chlorine agents and has obtained EMAS and ISO 14001 certifi cation.

Lifecycle environmental impact
Using less paper and switching to recycled paper 

conserves wood, water and energy, and helps reduce 

pollution and waste. For our FY 2007 report, we have 

promoted the use of the electronic version and reduced 

our printing needs to 3 tons of paper for our 80 countries. 

With the use of 100% recycled paper, the lifecycle 

environmental impact report is as follows:

Or at the following address: 

Sodexo Head Office: Parc d’Activités du Pas-du-Lac

3, avenue Newton – 78180 Montigny-le-Bretonneux – France

Postal address: B.P. 100 – 78883 Saint-Quentin-en-Yvelines 

Cedex – France

Telephone: +33 (0)1 30 85 75 00 – Fax: +33 (0)1 30 43 09 58

sodexo.com

As of April 2008: 

Sodexo Head Office and postal address:

255, quai de la Bataille de Stalingrad

92130 Issy-les-Moulineaux – France

sodexo.com

Wood 0 ton

Energy 65 million BTU’s

Greenhouse gases 10,746 lbs CO2 equivalent

Wastewater 30,975 gallons

Solid waste 3.464 pounds

Source: papercalculator.org



Our publications

All our publications available at sodexo.com

Fiscal 2006 “Act as 
a Corporate Citizen” Report

Fiscal 2007 “Act as a Corporate 
Citizen against Malnutrition 

and Hunger” Booklet

Fiscal 2005 Sustainable 
Development Report

Fiscal 2007 “Act as 
a Corporate Citizen for 

the Planet” Booklet

Reference Document
2006-2007

Fiscal 2007 Human 
Resources Report

Fiscal 2007 “Act as 
a Corporate Citizen” Report

Fiscal 2007 “Act as 
a Corporate Citizen” Focus

Annual Report
2006-2007
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